
BUILDING ESSENTIALS MADE EASY

Every successful sales professional knows that not only are you selling your product, you are also 
selling yourself.  In the financial sales industry, your clients invest in YOU and what YOU can do 
for them.  In order to be successful, you must identify what YOU are.  Below are a few things you 
will learn to help with this:

Define Yourself
What makes you unique?  Do you have a specialty?  How do you want prospects to 
remember you?  What is your title?

Differentiate
What sets you apart?  Why would someone hire you over any of the other thousand 
financial professionals?  Do you outwardly display energy, confidence, and own what 
makes you, YOU? 

Define Your Business
Do you define your business as a service or as a product?  Are you a resource or do you 
sell products?  This is important for when it comes time for marketing.

Develop a Tagline
Articulate your business in a memorable way so people will recognize you.

Build Your Business Model
Develop a process or system for your business and create efficiency.  
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LEARN HOW TO 
STRUCTURE YOUR BUSINESS 
FOR SUCCESS

Dr. Mikhail’s Life and Annuity Academy is your one-stop training to kick your business into high gear. 
Designed for both the beginner and experienced producer in mind, this is a dynamic program with the 
potential to help you to exceed your annual performance goals.

*For financial professionals use only - not for use with consumers. Success rate based on actual results. Results may vary and are not guaranteed. Testimoni-
als may not be representative of the experience of other financial professionals and are no guarantee of future success. Testimonial were not paid for.

Establish Your Brand



in partnership withRegister to attend 
Dr. Mikhail’s Life and Annuity Academy today!

 Call (888) 604-3636 or visit 3-Mentors.com 

Establish Your Marketing Strategy
Since you are learning how to operate as a business with a clear identity and business model, 
marketing that identity is crucial.  It is true that some of the best marketing campaigns can be very 
expensive, but there are also effective marketing tactics that can be done at no or little cost.  Below 
are just a few of these concepts you will learn to get you started:

Effectively Market to Your Existing Client Base
You already have a wealth of “low hanging fruit” to work with.  Go through your database and look 
for opportunities from your current clients.  They are your bread and butter.  Contact them at least 
once a year to review policies, talk about other opportunities, and ask for referrals.

Organize a Group Referral Presentation
This is one of the most effective ways to prospect for clients.  By organizing a small group event 
around a meal, you put the participants at ease, encouraging them to open up, ask questions and 
discuss the material in a relaxed setting.  Build trust while at the same time, build a relationship. 
It’s a win-win.

Apply Local Marketing
Get out into your community and earn trust.  Participate in community events, showcase your 
name and logo on a supporting banner, place ads in local magazines and coupon books, the 
possibilities are endless.  The point is to get involved in the community, build relationships and 
be memorable.

Succeed in a Direct Mail campaign
Have you heard the phrase “It’s a numbers game”?  Well, it is.  At least when it comes to direct 
mail.  It takes time and patience and then more time and more patience to succeed in direct 
mail.  The most important part of this type of campaign is to follow the process.  With a clear 
plan to deliver and follow up, your campaign will be successful.

“The Academy is unlike any I’ve attended previously.  This is not about product.  It’s about putting togeth-
er a straight-forward approach to attracting, educating and winning clients.  In the two weeks since the 
Academy, I have spoken to Dr. Mikhail almost daily.  He is responsive, sincere and candid.  He doesn’t 
tell you what you want to hear; he tells you what you need to hear.  He’s a real mentor, and I sincerely 
believe that he is invested in my success.”
- S.P., Minnesota

“Dr. Mikhail spent a lot of time with me in the weeks after the training building my 
confidence and personalizing the material.   I am amazed with his investment in my 
success which is so rare in our industry. I followed his instructions and I closed a 
$425,000 deal!  His coaching is changing my future because I am able to help people 
in ways they didn’t think possible.”  
- B.H., Texas
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I am FOREVER GRATEFUL for your Life and Annuity Academy. I am brand new to the industry with no ex-
perience what so ever. I’ve read books and magazine articles and most of the time it sounds like a foreign 
language. In your class however, you simplify the concepts so well that not only do I feel more confident 
educating a potential client, but I feel I have more knowledge than the average agent in the field. Since 
your class ended a month ago and with your on-going coaching, I have 8 pending applications of business 
without even sending out my first mailer. 
A.B., North Carolina

WHAT PEOPLE ARE SAYING:

*For financial professionals use only - not for use with consumers. Success rate based on actual results. Results may vary and are not guaranteed. Testimonials may 
not be representative of the experience of other financial professionals and are no guarantee of future success. Testimonial were not paid for.


